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Today is our time to create a

sophisticated digital ecosystem
accessible to all, where people
connect, find opportunities, boost
productivity, and enhance trade

and investments. , ,

Digita
Al Panlilio

Maya Bank Board Chairperson

Leap

ﬂgnitin? the Philippines’

We're on the edge of an exciting new era, emerging from the pandemic with
a growing economy embracing digital transformation like we have never

seen before.

A thriving, young, tech-savvy generation of
Filipinos powers our bright digital future.
Millennials and Gen Zs—making up half the
population—are not only at ease with fintech and
mobile apps, they're inspiring and teaching the
rest of us to jump on board. We're primed for the
new era, with a robust 81% of our adult Filipinos
equipped with smartphones and 77% connected
to the internet.

Today is our time to create a sophisticated digital
ecosystem accessible to all; where people
connect, find opportunities, boost productivity,
and enhance trade and investments.

At the core of all these lies the financial system—
the engine that powers secure, smooth online
transactions and enables all to participate in the
digital economy.

Enter Maya. We successfully transformed from a
payment platform to a full-fledged digital bank—a
clear testament to our adaptability and foresight.

We made this change in support of the country's
unbanked and underserved population—and now,
also the unhappily banked who are as rightfully
deserving of our fintech innovations. Our financial
system is ripe for disruption, with Maya leading
the way forward.
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Building on our trailblazing record
of innovation and commitment to
financial inclusion, we're changing
the game with next-gen digital
banking.

99

\I
“ A Record of Relentless
Innovation for Financial

Inclusion
Orlando Vea

Maya Bank Co-Founder and Board Member

Over the recent years, the Philippines' financial sphere has undergone —_—
dynamic changes. We have led the charge, relentlessly sparking
innovations, and infusing fresh thinking amid each shift and challenge.

We embarked on this journey at the dawn of the
millennium with Smart Money, the world's first mobile
money platform. It enabled Smart subscribers to send
money, shop online, pay bills, and top up mobile
phones—all at their fingertips.

Next, we raised the bar with Smart Padala, the world's
first cash remittance via mobile and the country's
pioneering digital domestic remittance service. This
venture broke barriers, allowing Filipinos to send and
receive money no matter the distance.

In 2015, we took another bold leap with PayMaya. With
a sharp vision—to extend the financial system to the
unbanked and offer an alternative to the unhappily
banked—we reinvented everyday payments.

Fast forward to today, we're changing the game with
Maya. We stand at yet another pivotal juncture. With
more Filipinos owning basic financial accounts because
of e-wallets, consumers and enterprises are primed
and eager for more sophisticated banking services, like
savings and credit.

Building on our trailblazing record of innovation and
commitment to financial inclusion, we're changing the
game with next-gen digital banking.

Maya is perfectly poised to redefine financial services,
enriching the lives of all Filipinos.
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With this symbiotic relationship,
Maya is creating the future of
financial services right now, and
we're placing these game-
changing innovations into the

hands of every Filipino. ’ ,

" Pioneering All-in-One

@ Digital Banking

LY
Shailesh Baidwan -

Maya Bank Co-Founder and Board Member

As PayMaya, we developed the largest end-to-
end payments ecosystem, guiding Filipino
consumers and enterprises into the fintech world
with ease and assurance.

Our mission has always been to go beyond and to
provide a comprehensive set of financial services
that are intuitive and credible with the trust that
comes from a bank.

And so, we became Maya. We set out to deliver a
first for the Philippines: an all-in-one digital
banking that combines the convenience of digital
payments with the products and safety of
banking.

In less than a year, we made Maya the #1 digital
bank in the Philippines, backed by the top-rated
Maya app for consumers, along with Maya
Business, the largest omnichannel payments
processor and acquirer in the Philippines.

Our plan has always been simple and clear: to be the best provider of
game-changing and life-enhancing financial services for all Filipinos.

Our unique advantage lies in integrating and
embedding digital banking across a
comprehensive payment ecosystem already
trusted by millions of consumers and enterprises.
We have unleashed a powerful set of offerings,
generating more value and delivering more
innovations for all our customers.

Indeed, with this symbiotic relationship, Maya is
creating the future of financial services right now,
and we're placing these game-changing
innovations into the hands of every Filipino.
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Our mission is to provide Filipinos

with a delightful, empowering
banking experience that

addresses all their financial needs

within a single platform.

%9

Winning the Unbanked

and Unhappily Banked

Angelo Madrid

Maya Bank President

Financial inclusion is at the heart of what we do.

The Bangko Sentral ng Pilipinas defines financial
inclusion as the “state in which everyone, especially
the vulnerable sectors, has effective access to a wide
range of financial services.” At Maya, we embrace this
mission and go beyond providing basic financial
account ownership, focusing on effective access.

We recognize that traditional banking can seem
daunting for the unbanked, leading them to resort to
informal channels. The underbanked are often limited to
an e-wallet or savings account, constraining their
financial growth. And then, we have the unhappily
banked population—people dissatisfied with navigating
multiple accounts and apps that often fall short.

At Maya, we are making a difference. Our mission is to
provide Filipinos with a delightful, empowering banking
experience that addresses all their financial needs
within a single platform. When our customers enjoy this
leveled-up experience, we achieve our primary goal—
transforming the unbanked, underbanked, and
discontented banking customers into "happily banked"
patrons.

To guide our customers toward this end, we first
focused on streamlining banking. Within Maya Bank's
first year, we've introduced digital identity creation via
an app, enabled account opening with just one ID, and
devised an engaging, gamified approach to managing
money.

But we do more than simplify. We offer financial
freedom.

To us, money is a ticket to freedom, a tool that allows
people to live authentically and pursue a fulfilling life.

We've designed our bank to eliminate the hurdles of
minimum deposits, credit collaterals, and the need for
multiple e-wallets and mobile banking apps. For
businesses, we've simplified their financial journey by
obliterating the necessity for different providers for
payment acceptance, disbursement, and banking
needs.

We champion bold choices: "My money, my bank, my
way." With Maya, banking power is back where it
belongs—in the hands of Filipinos.




> Building Superior Digital Finance
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‘ ‘ We are building a world-class

digital banking framework that can
help Filipinos take on the world.

%9

for a World-Class Philippines 4

Manuel V. Pangilinan

Maya Bank Chairperson Emeritus

Shaking up an industry is no small task. But at Maya, we don't shy away
from challenges. We are building a world-class digital banking
framework that can help Filipinos take on the world.

Our unyielding commitment to financial inclusion
is our edge. Our people are guided by this critical
mission as they convert customer insights and
user feedback into products and services tailored
to the Filipino market. Maya is a hotbed of talent,
a robust pool of tech, data science, product, and
business professionals.

We draw strength from our expansive network of
users, business partners, and investors—all
deeply rooted in the Philippine economy.

Our team's ingenuity, vision, and purpose are
reflected in our brand, which has garnered global
attention and earned the trust and loyalty of
customers. We've transcended being just a bank
—and have become a steadfast partner in their
pursuit of financial freedom.
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The Fintech

Game Changer
¢

At Maya, we are redefining how banking is done in the
Philippines.

The Philippines is one of the fastest-growing economies in Southeast Asia, with a
young and digital-savvy population. While total financial account ownership grew to
56% in 2021—thanks to e-wallets—there is a vastly untapped market ripe for
disruption.

Launched in April 2022, Maya has revolutionized the financial services landscape in
the Philippines through its innovative all-in-one digital banking approach. It is the
sole fintech brand that offers the most advanced digital banking and payments
solutions across consumers and enterprise segments via a top-rated finance app,
and leading merchant acquirer and payments processing business.

Maya is powered by Maya Philippines, Inc., which facilitates digital payments, and
Maya Bank, Inc., which delivers digital banking services. Together, we are building
the most comprehensive financial services ecosystem in the Philippines,
empowering consumers and enterprises to thrive in the digital economy.

10
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Vision

To be the best provider of
game-changing and life-enhancing
financial services for all Filipinos

Mission

FOR CONSUMER S

We are empowering all Filipinos, especially
the unbanked and unhappily banked, by
providing them with financial technologies
and an enabling ecosystem that makes
earning, growing, moving, managing, and
protecting their money a breakthrough
experience.

FOR BysSINESSES

We are a leading technology partner to all
kinds of enterprises, however big or small,
equipping them with the best-in-class
fintech solutions that give them a powerful
platform to thrive and win in the market
and in the hearts of their customers

Our Bold Values
et

Build each other up.

Create a space of empathy, mutual
support, and honest interaction to
bring out the best in each other at
work and beyond %

Own the work together.
Find pride and joy as a team of
teams that thrives on nimble co-
creation, trust, and total
accountability '+

Lead the change.

Embrace the speed of change as an
opportunity to broaden your
perspectives, create new possibilities,
and sharpen your talents £a

Defy the norm.

Challenge yourself with bold,
breakthrough ideas and actions that leave
a meaningful impact on our company and
the community we serve ¢

11
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THE STORY SO FAR —
Our Evolution 2013

* Voyager Innovations* is

to M aya formed, a spin-off from

Smart Communications, Inc.

* BSP grants Smart Money,

Inc. (SMI) its own Electronic
Money Issuer (EMI) license.

2018 2021

WEVER: LTSS
Voyager raises US$175 million six Z;igital ba::t;;’:esn?s:: et
in funding—the highest
! nted b :
Investment raised by a tech St s
firm then.

-w — 4

* Voyager Innovations is the parent company of Maya Philippines, Inc. and Maya Bank, Inc.

\/
S — pre—
2014 1015

PayMaya launches:

« consumer e-wallet app linked to
a debit card.

¢ SMI becomes PayMaya
Philippines, Inc. (PayMaya).

o PayMaya Business, an end-to-

end, omnichannel paymen.ts
business, including acquiring and

processing.

|rm———
L0222

* Voyager raises US$210 million, bringing
the company's valuation to unicorn+
status at US$1.4 billion.

* Maya publicly launches its offering
integrating digital banking services.

— 2

12



WHO WE ARE  WHO WE ARE  WHO WE ARE = WHO WE ARE - WHO WE ARE I WHO WE A

WHO WE ARE

THE STORY SO FAR

Revolutionizing Banking
for the Unbanked and
Unhappily Banked

\ |

We started our journey recognizing that
a significant number of Filipinos are still

unbanked, and, if banked, are not happy
with the services they get.

Fintech champions like our predecessor, PayMaya,
led the charge, resulting in a doubling of the
number of adult Filipinos with financial accounts
from 29% in 2019 to 56% in 2021, according to the
BSP.

Even with this incredible progress, there remains a
big opportunity to grow banking services beyond
financial access. In 2021, only 37% of adult
Filipinos had savings, and from this base, only 31%
saved with banks. Meanwhile, out of the 45% of
Filipino adults with loans, a mere 4% borrowed
from banks.

We also know, based on studies, that Filipinos
trust banks with their data more than other
institutions.

—

However, many Filipinos are intimidated by
traditional banking because of cumbersome
processes, extensive paperwork, deposit
requirements for account opening and maintaining
balances, low deposit interest rates, and clunky
mobile app experiences.

With the digital boom, numerous fintech apps have
flooded the market—from e-wallets, crypto,
credit, money management, and mobile banking.
However, none offer a seamless all-in-one
experience. Those with financial accounts resort
to juggling multiple apps to meet their digital
transaction needs.

With its all-in-one digital banking proposition,
Maya offers simplicity in a world of increasing
complexity. Our promise: the convenience of an e-
wallet matched with the safety and financial
benefits of a digital bank.

Maya offers the convenience of an

e-wallet matched wit
financial benefits of

h the safety and
a digital bank.

\.—e./L./
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. THE STORY SO FAR

Digital Banking Embedded Across a
- Comprehensive Ecosystem

=
. |

-
vf; t? “I“ v

We have integrated payments and F 1 te Ch E CO Sy Ste m

banking seamlessly and embedded our M a ao .‘ | n
: offerings across Maya's established y y o \ e i n e S

consumer and enterprise ecosystems, a < th e P | ‘ P P

unique proposition unmatched by any | n

e-wallet, digital bank, or other players.

. More consumers
.‘ For consumers, we have seamlessly wrapped up More enterprises
payments, savings, credits, and investments in one app—
a first in the Philippines. Businesses also benefit from our
platform, enjoying a unified experience for payment

acceptance, digital disbursement, business deposits, and

Low-cost funding
and better risk
models

Siedic Integrated services with
. d wider offering

This fusion creates a strong synergy across our ecosystem, Broader services an

enabling us to offer integrated services with broader PrOdUCts Consumer

2 ; : : ise
offerings, promoting everyday transactions and boosting Entegpn

customer loyalty. We use our deep transactional data to

develop better credit risk models for more personalized Embedded
offers. Banking

: More deposits and
Our unique foothold in consumer and enterprise sectors, More depo§|ts and transactions
backed by a robust shareholder ecosystem with deep transactions

Philippine industry ties, strengthens our network.

14
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Redefining How ~
*  Banking is Done 7
. with Al and Data '

e

I |

=

L Through our all-in-one digital As we promote everyday payments using the Maya

= banking, we are empowering wallet t;) help b'oost Ma{: Sa\:jlngts :nf:cerest. rlates,

: ape . . . our customers increase their digital financia

S Flllplnc?s t? regain control of their ottt

2 financial lives.

= .
Maya is a data-driven bank leveraging on a mobile- In turn, we use the data from payment transactions

L ; to boost our Al-enabled credit scoring, enabling

= first and cloud-first technology infrastructure, as for B ’d

w well as Artificial Intelligence (Al). The combination Hig 0 oael ms.t‘ant cre I .ase ot g oy

B Py e B Alsndh h customers utilize this credit for everything from

9 T epe o o Al e D dolic buying telco load, paying bills, and makin

x has led us to build an innovative onboarding ying 1 PAYIRG : 9

s . necessary purchases
process and user experience that lets customers g

@ upgrade their accounts to access savings and .

< e i 1 e As we enhance user experiences, we are also

w credit in just a few minutes while maintaining a 3 - 4

ES high level of security making transactions safer. Our mix of anomaly

g ) detection techniques, supervised learning models,

S Our high-engagement model has made banking and transactional analysis allows Maya to defend
delightful, turning everyday transactions into itself effectively against fraud attempts.

opportunities for our customers to earn higher
savings interest rates credited daily. According to
our 2022 survey, this gamified approach resulted
in unmatched customer satisfaction, with Maya
Savings boasting a solid NPS score of 77.

=
<
z
o
T
=

15

WHO WE ARE



. WHERE WE'RE HEADING

Leading the Charge
" in Next-gen Banking

—— —————————

In less than a year after Iaunch, We are strengther?lng our ecosystem as mo.re.
users and enterprises embrace Maya, amplifying

Maya is becoming A integral part the benefits and opportunities for everyone
of our users’ daily lives. Today, our ivolasd:

bank customers who save or
borrow engage in two to three
times more transactions compared
to e-wallet-only users.

We are Maya, and we are
creating the future right now.

Our early success in the consumer market also
positions us to revolutionize businesses. As the
leading enterprise payments acquirer, Maya is
already seen as the "payments backbone of the
Philippines."”

We are embedding our digital banking products
across this unparalleled merchant network,
starting with a business deposit and installment
loans for their customers. Thanks to our robust
financial foothold built via grassroots QR Ph
adoption, we are positioned to extend credit to
MSMEs.
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AWARDS AND RECOGNITIONS

Driving Excellence

WINNER
. DB DlGlTAL BANK
MAYA COMPANIES
o L BANK WINNER
; msmL DIGITA \Sl.l I'd(,lflc ,()’3 :\Sia~l’aciﬁc 2023
inKedin '3"7P?§;:g:)>mem PR Event
% NPC's P"vacy  Top Companies in the Philippines
| Bank 2023 PR
World Di 3|ta Awareness Week G Asia-P :c:,i?r dzs
Awar Awards 2022 ¢ Diversity Champion - Linkedin Talent Ic 025
Awards (2022)
. igi k (Pure Play) -
Bost Il1)|g|ttalABs?: ( 2 g L e Learning Champion - LinkedIn Talent * Gold - Brand Development
Southeas e Privacy Initiative of the Year Awards (2022) (Product)
__ * Bronze - PR Ev
. | Bank (Pure Ptlay) - eoi . ent
E:s;t Dlignta; ank ( y) e Finalist, Privacy Management of the Year o Finalist, Best Talent Acquisition Team
nii - LinkedIn Talent Awards (2022)
A B o Finalist, Data Protection Officer of the
th igital ban
. Ranl;::ize among dig Year Award o Finalist, Talent Insights Pioneer -
ey LinkedIn Talent Awards (2022)

2
£
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AWARDS AND RECOGNITIONS

Best Digital Bank

FORBES Magazine World's Best Banks List (2023)

Best Digital Bank (Pure Play) - Southeast Asia

World Dlgltal Bank Best Digital Bank (Pure Play) - Philippines

Awards
Ranked 8th among digital banks worldwide
Future Digital
Platinum Winner, Digital Bank of the Year
Awards 2022 9
CB Insights Fintech 250 List (2022)
IDC Future of
Enterprise Awards Best in Future of Intelligence
2022
Shortlist 2023 Global Mobile Awards - Maya app for Best Mobile

Innovation for Digital Life

Security and Privacy

NPC's Privacy Privacy Initiative of the Year
Awareness Week Finalist, Privacy Management of the Year
Awards 2022 Finalist, Data Protection Officer of the Year Award
SHIELD Awards
Winner, SHIELD Trust Award
2022
Best Workplace
Top Companies in the Philippines (2023)
Diversity Champion — LinkedIn Talent Awards (2022)
LinkedIn Learning Champion - LinkedIn Talent Awards (2022)
Finalist, Best Talent Acquisition Team - LinkedIn Talent Awards
(2022)
Finalist, Talent Insights Pioneer - LinkedIn Talent Awards (2022)
e Excellence Award — Safety Communications
19t_h Philippine (SAFEWork Internal Communications Campaign)
Quill Award o
Excellence Award — Publication (SAFEWork Playbook)
57th Anvil Awards Silver — PR Tools Publication (SAFEWork Playbook)
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AWARDS AND RECOGNITIONS

World-class Brand

2023 Spikes Asia

Silver - Strategy & Effectiveness - Challenger Brand
Strategy

Kidlat Awards

Gold — Art Direction

Gold — Best Cinematography

Gold — Best Editing

Silver - Film Animation

Silver - Film Direction

Silver - Film Production Design

Silver - Film Visual Effects

Silver - Audio Visual Branded Content
Silver - Talent

Silver - Touchpoints & Technology

PR Awards Asia

Gold — Brand Development (Product)
Bronze — PR Event

PRSP Anvil Awards

Gold - Specialized Public Relations Program (PayMaya is
Now Maya)

Silver — Specialized Public Relations Program (Unleash Maya
Internal Communications Campaign)

Silver - PR Tools AVP (Maya by Shanti Dope)

Silver — PR Tools AVP (Maya Center Rebrand Video)
Silver — PR Tools Event (Maya Launch)

Silver — PR Tools Event (Maya Business Launch)
Silver — PR Tools Website (Maya Website Refresh)

Shortlists

WARC Awards for Asian Strategy 2022

Global WARC Awards for Effectiveness (Cultural Impact)
2023 One Show - Branded Entertainment: Music Videos
2023 Cannes - Customer & Acquisition Retention

2023 Cannes - Entertainment Commerce
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